
Visual 
Guideline



Often viewed as only a singular facet of a brand; a logo, in reality, is one 
of the primary ways through which a company visually communicates 
its story. Therefore, this visual guideline has been created in order to 
define the basic rules that need to be applied when using the logo
in any media form. This document will help us understand 
the usage of Festival of Youth 2025 logo and mnemonic, as well as 
remove any inconsistencies in visual communications. Included in this 
guideline are specifications of - layouts, logo placements, brand colour 
palette, typography, do’s and don’ts, etc. 

In the future, this guideline will help designers to easily familiarise 
themselves with the design language when creating new 
materials. It will also help to ensure consistency.
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Primary Logo



Primary English Logo
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Logo safe space, or clear space, ensures the logo stands out 
effectively by preventing visual clutter and and maintaining 
readability. It gives the logo room to breathe, strengthening 
brand recognition and identity.

Logo Safe Space
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Safe Space



Setting a minimum logo size ensures it remains clear and 

recognizable across different mediums and sizes, maintaining 

brand impact and consistency.

Logo Minimum Size

Minimum Sizes
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Logo Usage Examples



Logo Usage Examples



Logo Don’ts

Never stretch or deform the logo

Never alter logo / brand colors

Refrain from using drop shadows 

or any similar effects

Refrain from altering

logo text style or text box

Refrain from using inner shadows 

or any similar effects

Adding extra elements or motifs on 

the logo is prohibited

Never use oulines to demonstrate

the logo

Refrain from using any kind of 

effects in the logo

Never rotate the logo

Never use any sort of gradients

in a brand guideline is essential for maintaining consistency, 

professionalism, and brand integrity.



Logo Don’ts

Never stretch or deform the logo

Never alter logo / brand colors

Refrain from using drop shadows 

or any similar effects

Refrain from altering

logo text style or text box

Refrain from using inner shadows 

or any similar effects

Adding extra elements or motifs on 

the logo is prohibited

Never use oulines to demonstrate

the logo

Refrain from using any kind of 

effects in the logo

Never rotate the logo

Never use any sort of gradients

in a brand guideline is essential for maintaining consistency, 

professionalism, and brand integrity.



Brand Colors

The core palette will cover the majority of your needs.

Intentionally a small variety is maintained so as not to dilute the brand’s visuals.

HEX #59baab HEX #e38a8c

HEX #fad947HEX #f4f2edHEX #6e6e70



The core palette will cover the majority of your needs.

Intentionally a small variety is maintained so as not to dilute the brand’s visuals.

Color Details

01 02 03 04 05

HEX #59baab

RGB 89/186/171

CMYK 63/4/39/0

HEX #e38a8c

RGB 227/138/140

CMYK 8/55/34/0

HEX #fad947

RGB 250/217/71

CMYK 3/11/84/0

HEX #f4f2ed

RGB 244/242/237

CMYK 3/2/5/0

HEX #6e6e70

RGB 110/110/112

CMYK 58/49/47/15



Typography

Brand typography is a visual component of a brand style guide or 

brand book. It arranges the written copy of the brand in a clear way 

and integrates your message with the brand personality.

Primary type

Aa
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm 
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0 ! @ # $ % ^ & * ( ) _ +

Helvetica

প্রাাইমাারি� টাাইপ 

অ আ
ক, খ, গ, ঘ, ঙ; চ, ছ, জ, ঝ, ঞ; ট, ঠ, ড, ঢ, ণ; ত, থ, দ, 
ধ, ন; প, ফ, ব, ভ, ম; য, র, ল, শ, ষ, স, হ; ড়, ঢ়, য়

১ ২ ৩ ৪ ৫ ৬ ৭ ৮ ৯  ! @ # $ % ^ & * ( ) _ +

Anek Bangla




