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ABOUT THE GUIDELINE

Often viewed as only a singular facet of a brand; a logo, in reality, is one
of the primary ways through which a company visually communicates
its story. Therefore, this visual guideline has been created in order to
define the basic rules that need to be applied when using the logo

iIn any media form. This document will help us understand
the usage of Festival of Youth 2025 logo and mnemonic, as well as
remove any inconsistencies in visual communications. Included in this

guideline are specifications of - layouts, logo placements, brand colour I EEI qﬁ
palette, typography, do’s and don'’ts, etc. @-Qﬂa- QOQ G

In the future, this guideline will help designers to easily familiarise

O
themselves with the design language when creating new r\l Qd JIRATM X
materials. It will also help to ensure consistency. o \5 [d oT(A%]
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Logo Safe Space

Logo safe space, or clear space, ensures the logo stands out
effectively by preventing visual clutter and and maintaining
readability. It gives the logo room to breathe, strengthening

brand recognition and identity.
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Logo Minimum Size

Setting a minimum logo size ensures it remains clear and
recognizable across different mediums and sizes, maintaining
brand impact and consistency.

Minimum Sizes
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Setting a minimum logo size ensures it remains clear and
recognizable across different mediums and sizes, maintaining

brand impact and consistency.
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Logo Usage Examples

v

BT 2030

QA AT
STOTd 17T

T
< >

IOV 2N G S0 AGA AT
WTNCE, FAPOLOIE LRI
SRIGHARIfR e,
ST0G OIY w-yf
S RECENR Y

BIRIGIHG 286

SISIE =10 I
TR GOw B
AN OGN
NN, $2

4

OIP(Nd
BRI 2020

Ao ILATTH
STGTT TS



JOHN DOE

Athlete

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit, sed do
eiusmod tempor incididunt
ut labore et dolore magna
aliqua. Quis ipsum
suspendisse ultrices
gravida. Risus commodo
viverra maecenas
accumsan lacus vel
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Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit, sed diam
nonummy nibh euismod
tincidunt ut laoreet
dolore magna aliquam
erat volutpat. Ut wisi
enim ad minim veniam,
quis nostrud exerci
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Logo Don’ts

in a brand guideline is essential for maintaining consistency,
professionalism, and brand integrity.
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Never stretch or deform the logo
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Never alter logo / brand colors
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Never rotate the logo
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Never use any sort of gradients
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Refrain from using drop shadows
or any similar effects
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Refrain from altering
logo text style or text box
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Refrain from using inner shadows
or any similar effects
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Adding extra elements or motifs on
the logo is prohibited
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Refrain from using any kind of
effects in the logo
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the logo




Logo Don’ts

in a brand guideline is essential for maintaining consistency,
professionalism, and brand integrity.

9

FESTIVAL OF
YOUTH 2025

CREATING A NEW
BANGLADESH

Never stretch or deform the logo

Y,

FESTIVAL OF
YOUTH 2025

CREATING A NEW
BANGLADESH

Never alter logo / brand colors

Never rotate the logo
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Never use any sort of gradients
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Refrain from using drop shadows
or any similar effects
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Refrain from altering
logo text style or text box
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Refrain from using inner shadows
or any similar effects

Y/

FESTIVAL OF
YOUTH 2025

CREATING A NEW
BANGLADESH

Adding extra elements or motifs on
the logo is prohibited

v

FESTIVAL OF
YOUTH 2025

CREATING A NEW
BANGLADESH

Refrain from using any kind of

effects in the logo

W/

FESTIVAL OF
YOUTH 2025

CREATING ANEW
BANGLADESH

Never use oulines to demonstrate

the logo



Brand Colors

The core palette will cover the majority of your needs.
Intentionally a small variety is maintained so as not to dilute the brand’s visuals.

HEX #e38a8c
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Color Details

The core palette will cover the majority of your needs.
Intentionally a small variety is maintained so as not to dilute the brand’s visuals.
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Typography

Brand typography is a visual component of a brand style guide or
brand book. It arranges the written copy of the brand in a clear way
and integrates your message with the brand personality.
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